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The effect of e-commerce on marketing based on jurisprudence and law 
                                                                                                                                               

Abstract 
E-commerce in marketing brings health and improvement of relationships between sellers and 

customers in e-commerce and strengthens business ethics by paying attention to and observing 

jurisprudence and legal principles. The use of jurisprudence principles and legal rules in e-

commerce facilitates the improvement of business performance and attracts the trust of customers. 

These principles include respecting the rights of customers, respecting privacy, providing correct 

and complete information, and guaranteeing quality and fair prices. Also, business ethics are 

promoted in the society and avoidance of fraud and collusion is promoted. Justice in business 

relations, protection of the rights of workers and employers, and protection of intellectual property 

rights are also recommended based on the principles of Sharia jurisprudence. E-commerce 

marketing by relying on jurisprudence improves the business process, builds trust, strengthens 

relationships and healthy and sustainable development of e-commerce. 
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